Although U.S. high school graduation
rates reached an all-time high of 83% in
2015," college preparedness and
enrollment has been on the decline

ACADEMIC
AND SOCIAL
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MATTER

Preparing
Students for
College, Career
and Life Readiness

nationally. Too many students fail to
meet the requisite credentials—and lack
the ongoing academic and social
support—to enroll in and successfully
complete college-level work. A targeted
implementation of the AVID program,
made possible by College Spark
Washington (CSW), has shown evidence
that closing these gaps can boost
student readiness. Academic and social
supports matter. Here's why.
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Strong academic and social supports
have an impact. With College Spark
Washington’'s support, 26 schools
implemented the AVID (Advancement via
Individual Determination) program as
part of the College Readiness Initiative
(CRI) and made significant gains in key
academic and social metrics.

WHAT
HAPPENS
WHEN
STUDENTS
HAVE STRONG
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ABOUT AVID

AVID is a middle school through postsecondary college readiness
system designed to increase the number of students who enroll
and succeed in higher education and beyond. AVID transforms the
instruction, systems, leadership and culture of an entire school by
having students enroll in the AVID Elective class taught by
AVID-trained teachers.

AVID'S

What is

WICOR?::

11 Essentials®

AVID identified 11 characteristics of
implementation that are essential for
maximum impact on student success.

The AVID Methodology includes use of the
following WICOR Instructional Strategies:

WRITING AS A TOOL FOR LEARNING

AVID students religiously use the Cornell note-taking
system to clarify thoughts and improve writing and
language skills. Students take notes and add clarifying
ideas and questions.

Targeted student selection
process

Voluntary participation by
students and staff

AVID Elective during the
school day

INauIRY
An emphasis on inquiry methods, including deep levels of
questioning, serves to engage students in their own
learning. The goal is to enhance understanding and
provide practice for higher order thinking.

Enrolling in rigorous
curriculum

Instruction promoting
organizational skills and
academic self-management

COLLABORATIVE APPROACH

Students have an active responsibility to learn amongst
a collaborative group of teachers, students and tutors.

Curriculum with strong
emphasis on writing and
reading

Instruction promoting inquiry,
collaboration and critical
thinking

ORGANIZATION

Recognizing the importance of organizational skills, time
management and prioritization for academic and social
success, AVID provides support for such processes.

Use of trained tutors

Data collection and analysis
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Committed school and
district resources for
program costs and
certification

READING TO LEARN

AVID includes instruction in critical and academic reading
to enhance comprehension skills. There is a focus on
connecting to prior knowledge, understanding text
structure and using text-processing strategies.
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Collaboration of active
interdisciplinary site team

The current state of college readiness reveals a need for
increased personalization, including strong academic
and social supports.
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AVID

Proven Achievement.
Lifelong Advantage. . .
AVID is an excellent example of a program designed to

provide targeted support in order to close the
Designed for expectation and opportunity gaps.
STUDENTS.
This initiative was made possible through a partnership
between College Spark Washington, the Office of
Superintendent of Public Instruction (OSPI), AVID and

26 schools from 9 districts in Washington State.
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For more information, download the full paper An Integrated Approach to Academic and Social Supports: A Case Study on
Increasing College Readiness through AVID at
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